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•	 83% are loyal readers, who read at least three out of  
every four editions. 76% report reading every issue.

•	 78% take some action from reading the magazine:

	 • 58% use or cut out a recipe. 

	 • 37% share an article or ad with family or friends. 

	 • 16% bought, ordered, requested information about 	 	
	 or recommended a product or sevice from the magazine 

	 • 10% attended a specific event

•	 97% of Ohio Cooperative Living readers own their 
primary residence.

•	 73% have property of more than 1 acre; the average 
property size is 25.4 acres.

•	 61% of readers have gardens.

•	 63% own sport utility vehicles and 63% own pickup trucks.

•	 72% own animals, with 55% owning dogs, 42% owning 
cats, 5% owning horses, 10% owning chickens, and 		

9% owning other livestock.

•	  Readers especially enjoy reading about outdoor recreation 

(69%), recipes (69%), travel destinations (64%), 

gardening (55%), and home improvement (42%).

Ohio Cooperative Living (formerly Country Living) has been a valued presence in rural Ohio 
homes and businesses for the past 66 years. In fact, since we are the official publication of 24 
electric cooperatives serving Ohio and West Virginia, our nearly 1 million readers in more than 
312,000 households not only welcome us into their homes, they rely on us. Ohio Cooperative 

Living is the primary communications link between the cooperatives and their owner-members, 
and those members turn to the magazine specifically to stay informed on news, events, and 

information about their cooperative and their community.*

ABOUT US
Cooperative spirit gives us a large, loyal audience

ALSO INSIDE
Capturing carbon 

An old salt

Daddy longlegs

Dive Ohio
Surprising scuba spots

OHIO
COOPERATIVE

AUGUST 2024
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High-flying fun
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Blown away at  

Farm Science Review

Southern-style comfort foods

Ohio’s oldest family farm

 *Source: MRI Simmons "Ohio Cooperative Living Reader Study," 2022
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DEMOGRAPHIC  
PROFILE
Ohio electric cooperatives serve 77 of Ohio’s 88 counties, providing 
power to the rural areas that the large, investor-owned utilities 
traditionally ignored. As a result, members tend to be quite loyal to their 
cooperatives, of which each member is also an owner, and therefore 
has a financial stake. 

Circulation. .  .  .  .  .  .  .  .  .  .  . 309,935*
Readers per copy. .  .  .  .  .  .  .  .  .  .  .  .  3
Total reach. .  .  .  .  .  .  .  .  .  .  .  929,800
Women. .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 51%
Men	. .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  49%
Adults 35+. .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  83%
Attended college . .  .  .  .  .  .  .  .  68%
Avg. HH income. .  .  .  .  .  $87,400

T he month of August is like an early Thursday 
morning of a given week: Just as Thursday means 
the week’s coming to a close, August marks the 

waning of summer. Goldenrod flowers glow in fallow 
fields, and if you pay it mind, you will feel the first breath of 
autumn by month’s end. 

Daddy longlegs have noticed; come August, the gangly 
guys and gals have procreation in mind, and begin to 
gather en masse to mate and prepare to overwinter. 
Sometimes you’ll find them in aggregations of a few to 
a few hundred individuals, which helps ensure a greater 
likelihood of both successful breeding and making it 
through winter. 

That’s why they are also known as harvestmen — for their 
gregarious nature at harvest time. They live throughout 
Ohio, on the farm, in the forest, in the suburbs, in your 
gardens, and in every corner of every city. And they are 
good to have around.

But first, here is what they are not: Even though they’re 
also known as shepherd spiders, daddy longlegs are not 
spiders. Bug scientists, otherwise known as entomologists, 
put them in the order Opiliones, which comes from 
the Latin term for “shepherd,” so named because they 
resemble shepherds of old who used stilts to rise over 
their flocks and keep a lookout. Spiders are in the order 
Araneae. More on that later.

Daddy longlegs are mostly that: long legs. They have a 
pill-like body that rises well above the ground, lifted by 
eight stilt-like legs. And those legs are for more than just 
walking: They are sensory organs — a combination of 
smell and touch and transportation, all in one. 

The legs are also essential for defense, but not the way 
you might think. Your common garden-variety spiders can 
make tracks, fast, when threatened, which of course is an 

effective defense mechanism. Not so for daddy longlegs — 
they just sort of mosey along. When attacked by a predator 
such as a bird or a cat (or a spider), they shed a leg. The 
discarded legs are preprogrammed to wiggle and tremble 
for maybe as long as an hour, to confuse and throw off the 
would-be predator while the daddy longlegs ambles on 
its remaining legs to the shelter of a woodpile or leaf duff. 
Next time you see a daddy longlegs, take note as to how 
many legs are missing; the appendages do not grow back. 
Daddy longlegs may also bob and weave and quiver in the 
face of a predator, and they throw off a noxious odor.

More differences: While genuine spiders use fangs to 
inject their prey with toxic venom, daddy longlegs do not 
produce venom, nor do they have fangs. Instead, they 
secrete tiny globs of glue to secure live prey, then rip and 
shred their food, and they are fastidious about it. While 
spiders weave webs for capturing their prey (araneae is 
Latin for “a spider’s web”), daddy longlegs lack the talent 
and the silk glands for such work. Daddy longlegs graze 
along, eating flower pollen, animal dung, stink bugs, mites, 
beetle larvae, caterpillars, aphids, and grasshoppers. After 
meals, they’re known to clean their forelegs by raking their 
appendages through their mouth. 

One more difference between spiders and daddy 
longlegs: the eyes. Spiders possess acute vision, as they 
should, having eight eyes. Daddy longlegs have only two 
eyes, and even those, the entomologists posit, exist mostly 
to discern light and shadow. It is, after all, through the 
wafting of legs in the air that daddy longlegs find their way, 
rather than by sight.

And, oh, by the way, that direction-finding dance may 
be good for another thing: If you happen to lose a cow, 
lore has it those waving legs will guide you toward your 
missing bovine. 

Daddy longlegs
The gangly harvestmen are about to emerge 
from hiding to get ready for the long winter.

BY CRAIG SPRINGER
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CO-OP PEOPLE

BY JAMES PROFFITT 
PHOTOGRAPHS COURTESY @GRANDMAJOYSROADTRIP ON INSTAGRAM

Prolific park explorers    now look for new treks to tackle. 

Undeterred by torrential downpours and mud, and 
inspired by their ascension to the top of the miles-long 
Alum Cave Trail, Brad wondered if she’d like to visit all 63 
U.S. national parks. She replied with a phrase remembered 
from his youth: “Let’s give it a whirl!” 

And so they did. Beginning in 2015, they began hitting 
more national parks. Zion, check. Shenandoah, check. 
Cuyahoga, Rainier, Denali, Yosemite, Everglades, 
Yellowstone, Badlands, check-check-check-check-check. 
You get the idea.

It took eight years to check them all off the list. The final 
one was also the most distant — they ventured the 7,000 
air miles from Muskingum County to the National Park of 
American Samoa in May 2023. 

They chronicled their adventures with plenty of cool 
photographs via their Instagram account,  
@grandmajoysroadtrip. Along the way their account 
attracted more than 107,000 followers. 

Active participant
When Joy travels, she doesn’t simply sit in a seat looking 
out a window; Brad stresses that she gets involved. “I want 
people to really know what Grandma Joy is actually made 
of,” he says. And while Joy won’t come out and say she 
put her grandson to shame on the hiking trails, Brad isn’t 
bashful about spilling the beans. “If I stopped on the trail to 
take a picture of a butterfly, I’d look up and she’d be half a 

football field in front of me,” he says, laughing. “That’s true.” 

There are more examples. Like the time when Joy, 
alone, rolled down a towering sand dune at Great Sand 
Dunes National Park and Preserve in Colorado. What 
else? “Well, we went whitewater rafting in Alaska,” 
Joy says, “and we went zip-lining at New River Gorge 
National Park in West Virginia, and we walked the New 
River Gorge Bridge.” 

In fact, she set the record by a decade as the oldest 
person to complete the zip-line course, which includes 
launching off 10 different platforms. The bridge is the third 
tallest in the U.S. and the longest steel span in the Western 
Hemisphere. A small wrinkle: Brad’s not so keen on 
heights. “I’m telling you, when we had to go underneath 
that bridge, it took him a lot of courage to do that,” she 
says. “They said, ‘Who wants to go first?’ and of course my 
big mouth — I said, ‘I’ll do it!’ and I forgot Brad had to go, 
too. He’s a pretty good guy.” 

Gaining fame
The duo’s mission did not go unnoticed. In addition to 
Insta-fame, the Today show featured them in the Rocky 
Mountains National Park, and Rachael Ray surprised the pair 
with trips to national parks in Alaska. They twice appeared 
on David Muir’s America Strong, and twice on the Tamron 
Hall Show. They’ve been featured on CNN, on NPR, and in 
magazines and podcasts too numerous to count. 

EverywhereDestination: 

No one could have known when Brad Ryan’s 
parents divorced years ago that it would result in 
a long, record-breaking, heartwarming journey. 

“There was some grievance that I was holding onto,” 
Brad says, recalling matter-of-factly his decade-long 
estrangement from his grandmother, Joy Ryan. He began 
letting go of that grievance when they ran into each other 
at a family wedding in 2008. “She was 80 and she told me 
she regretted never seeing a mountain in her lifetime. I’ve 
traveled around the world a little bit and when she told me 
that, it kind of jarred my heart.” 

Joy lives in Duncan Falls, a sleepy town nestled against 
the rolling hills along the Muskingum River southeast 
of Zanesville, where she’s a longtime member of New 
Concord-based Guernsey-Muskingum Electric Cooperative. 
When they finally reconnected, Brad noticed she was 
suffering some health issues, and clearly needed a change. 

Brad was in veterinary school when he took Joy, at the 
time 85, camping in the Great Smoky Mountains National 
Park. That was the beginning of an odyssey that grabbed 
national attention — and spurred his realization that 
something had been sorely missing in his life for years:  
his grandmother, Joy. 

Inauspicious start
That first trip was rough. It was the first time Joy had ever 
slept in a tent, and she fell off the air mattress — twice. But 
it was perfect. 

“Yeah, that didn’t bother me at 
all,” Joy exclaims with energetic 
defiance. “It was raining cats 
and dogs, but a little rain 
doesn’t hurt anybody.” 

Continued on page 12

Brad and Joy’s adventures, which started out in U.S. National 
Parks, have expanded to include anywhere on Earth — 
including this trip to Kenya.
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GENERAL ADVERTISING RATES
4-color inside ads 12 issues 9 issues 6 issues 3 issues 1 issue
Full page $4,550  $4,840  $5,125  $5,520 $5,690
1/2 page $3,415  $3,675   $3,875  $4,100 $4,325

1/3 page square  $2,110   $2,275   $2,560  $2,850 $3,075
1/6 page horizontal  $1,025    $1,085   $1,310   $1,540 $1,710
1/6 page vertical  $1,025    $1,085   $1,310   $1,540 $1,710

4-color covers  12 issues  9 issues  6 issues  3 issues  1 issue
Inside front/inside back $5,400  $5,580  $5,700 $5,820 $6,000
Back cover** $6,570  $6,790 $6,935 $7,080 $7,300
**Back cover 
size 77/8’’ x 73/4’’

Marketplace  
(display classifieds) 
With pictures   12 issues 9 issues 6 issues 3 issues 1 issue

Single-size $134 $145 $156 $167 $175
Double-size $268 $326 $306 $287 $345
Triple-size $400 $428 $456 $487 $515 

Text-only
Single-size $100 $107 $115 $123 $130
Double-size $190 $206 $221 $236 $250
Triple-size $284 $306 $328 $349 $370

RATE CARD

MECHANICAL REQUIREMENTS 
a. �Trim size: 77/8" x 107/8"; printed web offset; saddle-stitched; 

coated 45 to 50 lb. stock.

b. Ad sizes:
	 Full page: 7" x 10" 
	 1/2 page: 49/16" x 73/8" (vert.) or 7" x 47/8" (hor.) 
	 1/3 page: 21/8" x 10" (vert.) or 49/16" x 47/8" (hor.) 
	 1/6 page: 21/8" x 47/8" (vert.) or 49/16" x 23/8" (hor.)
	 Marketplace ads are all 1 column (21/8") wide.   
	� Single: 7/8" deep; Double: 17/8" deep;  

       Triple: 27/8" deep	
c. Bleed ads: Available on full-page ads only. 

d. Material preferred:
	� Digital files in Adobe InDesign, Photoshop, or Illustrator 

documents and/or PDF files. Art elements at 300 dpi 
or greater resolution, 100% of original size, with all art, 
fonts, etc., included. Composition and typesetting are 
chargeable to advertiser at publisher’s cost.

e. �Publisher reserves the right to reject advertising it  
judges to be of substandard quality, or may reset copy  
at advertiser’s expense.

a. �Only full-page ads 
accepted for cover 
positions. 

b. �Cover positions granted 
on a contractual or first-
come, first-served basis.

c. �Publisher will not be 
bound by position 
requests or other 
specifications on 
insertion orders or space 
contracts that conflict 
with the provisions of 
this rate card. 

d. �Except for covers, 
placement of all 
advertising is at 
publisher’s discretion. 

e. �Your ad will also appear in 
the popular online version 
of Ohio Cooperative 
Living. This is not an 
abbreviated magazine 
but every digitized page 
along with live URLs and 
flip-page technology. It 
is fully searchable and 
archived every month.
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ADVERTISING INFORMATION
ISSUANCE AND CLOSING DATES
a. �Advertising orders must be received by the 20th of the �
second month preceding the month of publication (e.g., �
Jan. 20 for March issue).

b. ��When closing date falls on a weekend or holiday, issue 
closes on the next following work day.

c. �Cancellations and changes in insertion orders must be �
in writing and will not be accepted after the closing �
date; acceptance is not confirmed until acknowledged �
by publisher.

d. �Cancellation of cover positions will not be accepted later  
than the l0th of the second month preceding publication  
(e.g., Dec. 10 for Feb. issue). 

e. �Magazine mailed monthly on or about the 27th of the 
month preceding publication month.

FREQUENCY DISCOUNTS 
a. �Advertiser/agency must submit a space contract or written 

confirmation of intention to run ads in either 3, 6, 9 or 12 
issues within a 12-month period to qualify for the discounted 
rate at billing time.

b. �Frequency discount takes effect when contract is received 
in writing by the publisher; discounts are not retroactive to 
first insertion. Discount is based on total number of issue 
insertions after contract is signed.

c. �If advertiser/agency does not satisfy the terms of contract 
within 12 months of first insertion, it will be short-rated for 
the difference between the actual number of insertions and 
the number on which the billing was based.

d. �The smallest ad in a frequency contract must be no smaller 
than one-third of the largest ad to qualify for the discount.

BILLING AND CREDIT
a. �All advertising will be billed at the prevailing rate at time of 

publication.

b. �Advertising rates subject to change with 30 days’ notice.

c. �Payment in full must be received within 30 days of the 
invoice date.

d. �If payment is delinquent, a 1.5%-per-month service charge 
(which results in an annual service charge of 18%) will be 
applied to the unpaid balance.

e. �Publisher reserves the right to request credit information 
of any advertiser. Cash in advance required until credit is 
established.

f. �Publisher reserves right to withdraw credit at any time.

g. �Advertiser whose credit is not approved by the publisher 
will be required to pay in advance by the 20th of the 
second month preceding publication.

CONTRACT REGULATIONS
a. �All advertisements are subject to the publisher’s approval. 

Publisher reserves the right to reject or cancel advertising 
at any time.

b. �Unacceptable ads include “per order” ads and those for 
political candidates, fireworks, alcoholic beverages, cigarettes, 
firearms, private lotteries, scientifically unproven technologies 
and ads claiming to provide a health or medical benefit. Also 
unacceptable is advertising implying endorsement (where 
none exists) by the publisher.

c. �Advertisements resembling news copy or editorial material 
will be identified as an “ADVERTISEMENT” by the publisher.

d. �Publisher is not responsible for errors in key numbers, 
nor is publisher responsible for copy changes received 
after closing date.

e. ��Publisher is not liable for any failure to print, publish 
or circulate all or any portion of any issue in which an 
advertisement accepted by publisher is contained if such 
failure is due to acts of God, strikes, accidents or other 
circumstances beyond publisher’s control.

f. ��In consideration of publication of an advertisement, 
the advertiser and the agency, jointly and severally, will 
indemnify and hold harmless the magazine, its officers, 
agents and employees against expenses (including legal 
fees) and losses resulting from the publication of the 
contents of the advertisement, including, without limitation, 
claims or suits for libel, violation of right of privacy, copyright 
infringement or plagiarism.

g. �In the event of nonpayment of bills, the advertiser and 
agency will be jointly and severally liable for monies due. 
If legal action or judicial proceedings are instituted or if 
collected through probate or bankruptcy proceedings, 
advertiser and agency also will be totally liable for all legal 
costs incurred by publisher in the collection of payment.

h. �A change in ownership or name/title of client does not 
release the originating agency/advertiser from liability for 
payment for ad.

i. �All advertising orders and contracts must contain authorized 
signature and the complete address and phone number of 
the agency/advertiser.

j. �Insert rates and information available on request.

All finished artwork is due to Ohio Cooperative Living no later than the 1st day of the month prior to publication.
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For information on advertising in Ohio Cooperative Living, contact: 

National/regional advertising inquiries
Cheryl Solomon
847-749-4875 | cheryl@amp.coop

Ohio inquiries 

Amy Howat
614-681-5182 | ahowat@ohioec.org

All finished artwork is due to Ohio Cooperative Living  
no later than the 1st day of the month prior to publication.
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A Christmas Story House and Museum
Stroke the leg lamp like Ralphie did or crawl under the kitchen sink like 

Randy — or mimic any number of scenes from the iconic movie at the house 

where it was made. “There’s even Lifebuoy soap in the bathroom,” says 

owner Brian Jones. “People are welcome to put the soap in their mouths, 

but it tastes awful.” Although a nearby museum displays Randy’s snowsuit 

and other authentic costumes and props from the beloved film, fans can 

give themselves a Major Award with an overnight stay — tuck the kids into 

Ralphie’s and Randy’s beds, or sleep next door in the Bumpus House’s 

Hound Dog Haven and Stolen Turkey suites.

216-298-4919; www.achristmasstoryhouse.com

Cleveland 

Who knew that one of Ohio’s biggest cities is a 
big-time destination for family fun? Cleveland’s 
wide variety of kid-friendly attractions, plus 
its affordability and easy access, equals an 
outstanding package of experiences for all ages. 
BY DAMAINE VONADA

Children’s Museum of Cleveland
The museum is a learning center for little ones where infants to 8-year-olds 

can make believe or make a splash. It’s currently closed to the public, but 

has plenty of online programs until its Wonder Lab, Adventure City, or Arts 

and Parts spaces can open once again. 

216-791-7114; www.cmcleveland.org

Cleveland Metroparks Zoo
While their eyes go wide when tigers walk above their 

heads, nothing wows youngsters more than hand-feeding 

lettuce to 16-foot-tall giraffes. Tip: Unlock educational 

animal information with KeyBank ZooKeys at more than 

two dozen information boxes around the zoo. 

216-661-6500; www.futureforwildlife.org
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WOODS, WATERS, AND WILDLIFE

BY W.H. “CHIP” GROSS 

Do you like to hike? Emma Rowena Gatewood sure did.

In 1955, at the age of 67, Gatewood told her 11 grown 
children that she was going for a “walk.” She didn’t stop 
walking until she had hiked the entire Appalachian Trail 
(2,200 miles) — solo — in a single year, the first woman 
to ever accomplish that feat. She did it again in 1960 
and then yet again in 1963 at the age of 75, making her 
the first person to ever thru-hike the trail three times 
(though the third time she did it in sections).

Known for her minimalist, no-nonsense approach 
to hiking, Gatewood used a homemade sassafras 
walking stick to help steady her on the trail and carried 
a cloth sack slung over her shoulder, filled with only 18 
pounds of food and equipment. Today’s hikers often 
carry twice that much weight if not more, and they 
do it with high-tech backpacks. Instead, she had the 
following advice for would-be AT hikers: 

“Make a rain cape out of a shower curtain and an 
over-the-shoulder sling bag and buy a sturdy pair of 
Keds tennis shoes. Stop at local groceries and pick 

up Vienna sausages; most 
everything else to eat you can 
find along the trail.” 

Gatewood was born in Ohio’s 
Gallia County in 1887, and her 
father was a Union soldier who 
had fought and was wounded 
in the Civil War. She had 14 
brothers and sisters who slept 
four to a bed in the family log 
cabin. Emma married young, at 
age 19, to a man who was both 
mentally and physically abusive; 
the couple divorced in 1940 after 
33 years of marriage. 

Emma Gatewood first learned about the Appalachian Trail in 
the August 1949 issue of National Geographic magazine. “The 
story made hiking the trail sound easy,” she said. “It wasn’t.”

Her first attempt at the AT, in 1954, didn’t go well. Starting in 
Maine, she was determined to hike the trail north to south, 
finishing in Georgia. Within only a few days, she lost the trail 
— never admitting to being lost herself, of course — and was 
found by two rangers. 

Undaunted, Gatewood tried again the next year, 1955, 
starting in Georgia and planning to walk the trail south 
to north, which is what most thru-hikers do today. Emma 
completed her trek to the summit of Maine’s Mount Katahdin 
in about five months, hiking through 14 states, eight national 
forests, and six national parks. 

Upon returning home from her adventure, Gatewood 
surprisingly found herself a national celebrity. She was 
interviewed by numerous newspapers and even Sports 
Illustrated magazine, and she appeared on the television 
programs NBC Today Show, Art Linkletter’s House Party, and 
Groucho Marx’s You Bet Your Life. 

Years before all that recognition, as Emma Gatewood was 
raising her large family, she often took the kids to Ohio’s 
most-visited state park, Hocking Hills, for a day’s outing. “She 
said Hocking was her favorite place to bring her family to 
go hiking,” says Pat Quackenbush, recently retired naturalist 
supervisor at the park. “In 1966, she became one of the 
leaders of the park’s annual Winter Hike.” In fact, she led that 
hike every year until she died in Gallipolis in 1973, at age 85. 

Quackenbush said he remembers meeting Gatewood briefly 
at the park when he was a young boy. “I wasn’t aware then 
of how well-known she was,” he says. Today, the main trail 
from Old Man’s Cave to Ash Cave is known as the Grandma 
Gatewood Trail.

If you would like to participate in this year’s annual autumn 
Grandma Gatewood Hike, it’s scheduled for Saturday, Oct. 16, 
starting at 9 a.m. at the Hocking Hills Old Man’s Cave visitor 
center. Family-friendly, the hike covers 6 miles, from the 
visitor center to Cedar Falls and back. 

In addition to having an Ohio state park trail named after her, 
Emma “Grandma” Gatewood was also director emeritus and 
a lifetime member of Ohio’s Buckeye Trail Association. A PBS 
documentary of her life, Trail Magic: The Grandma Gatewood 
Story, was released in 2015 and it’s a great watch — especially if 
you’re starting to think you are too old to try something new.  

       w h o  wa s  
Grandma Gatewood?
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www.ohiocoopliving.com

Email Chip Gross with your outdoors questions at whchipgross@

gmail.com. Be sure to include “Ask Chip” in the subject of the email. 

Your question may be answered on www.ohiocoopliving.com!

Ask  
 chip!

Above, Emma Gatewood (courtesy Wikimedia 
Commons); right, a modern-day hiker pauses 
along the Appalachian Trail on a foggy 
morning (photo by W.H. “Chip” Gross).
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